This dissertation explores the "simple theory" (Murphy, 2002): Those most experienced in it expect that media convergence will create good journalism, generate the effects of scale and scope economies, and achieve competitive advantages for converged news organizations. Based on theories of scale and scope economies, quality journalism's generation of good business, and organizations' competitive advantages, this study achieved some dichotomous findings by using the qualitative technique of semistructured interviews to interview 37 people who have experience in media convergence, On the one hand, this qualitative study found media convergence's inevitability is rapidly emerging, and its influence is being demonstrated with a certain single medium's content magnified and diversified by convergent media platforms and such user-
